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OVERVIEW OF 
THE COURSE

Monday 14 September ðWelcome and Introduction to Science Communication for Impact

Joost Ravoo & Roy Meijer, and Paul Manners

Tuesday 15 September ðScience communication, university strategies, obstacles and criteria

Maarten van der Sanden & Alex Verkade

Wednesday 16 September ðFacilitating science communication to society and lessons learned  

from COVID-19

Cissi Askwall and Anna Maria Fleetwood & Stefanie Molthagen-Schnöring 

Thursday 17 September ðConnecting Organisations for Societal Impact and Public & Policy 

Engagement

Ben Vivekanandan & Emily Jesper

Friday 18 September- Science Gallery Rotterdam: Science Communication and Societal Impact

Fred Balvert

Case study presentations
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OVERVIEW OF 
TODAYõS 

PROGRAMME

Anna Maria Fleetwood & Cissi Askwall

Facilitating Science Communication to Society

Å ôI want to, but there is no timeõ- Researchers views on 

communication and Open Science

Å Support researchers to succeed in their communication

Å Communicating science in a post-truth era

Stefanie Molthagen-Schnöring

Learnings from the COVID-crisis for Science 

Communication

Å New challenges for science

Å Failure and success of  science communication

Å The way ahead: applicability of  old rules? 
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31 universities

Researcher study in Sweden 2019

21,073 invitations

3,699 answers = 18 %

ÅWeb based questionnaire

Å Distributed by Ipsos

Å Ramdom sample



Overall, what is your personal attitude to communicating

your research with the outside world?

(Figure 2, VA Report 2019:8) 



Overall, what is your personal attitude to communicating

your research with the outside world?

(Figure 4, VA Report 2019:8) 
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Whichgroupsor parts of society(outsideacademia) do you think it important for you
to communicatewith about your research? Selectall thosethat you agreewith. 

(Figure11, VA Report2019:8) 



Duringthe past twelve months, haveyou communicatedyour research 
with anyof the following groups? Selectall that apply.

(Figure14, VA Report2019:8) 



What are the biggestbarriersyou face when communicatingyour
research with the outsideworld? Selectup to three (3) options.. 

(Figure22, VA Report2019:8) 



Overall, how well equippeddo you feel you are to 
communicateyour research with the outsideworld?

(Figure19, VA Report2019:8) 



Haveyou everundertaken anycourse/ training on how
to communicateresearch with the outsideworld? 

(Figure23, VA Report2019:8) 



You answered that you have taking part in some course/training in 
communication. Do you feel that this made you better prepared or 
equipped to communicate?
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Would you like to spendmore or less time than you currently
do communicatingyour research with the outsideworld? 

(Figure29, VA Report2019:8) 



What would encourageyou to spendmore time on communication
with the outsideworld? Selectup to three (3) options

(Figure33, VA Report2019:8) 



Key findings

ÅResearchers want to communicate!

ÅResearchers need support and training

ÅFemale researchers need it more than male

ÅLack of suitable opportunities to communicate



Conclusions
9 of 10 are positive to communicate

A majority (51%) wants to dedicate more time to communication

29% wants to receive more invitations

About one fourth (27%) have taken a course in communication

70% of those feel that the course made them better prepared 16% say

they are much more prepared after the course

Generally the knowledge of what kind of support the communication

department can offer is low. 



To discuss:

Do the results surprise you?

How do they affect your work?



Å Provides funding for research of the highest 

scientific quality

Å Overall responsibility for national research 

infrastructure

Å Performs analyses and advises the 

government

Å Promotes international collaborative research 

Å Coordinates and develops communication 

about the significance, results and conditions 

of research 

Research for a wiser world



International Trends
The context we leave in

Post ïtruth society

- fact resistance

Fake news

Place based Scicomm/public engagement

Co-creation/Citizen Science

Involvement with under-represented groups

Science Gallery

Science Literacy



Strategy for science communication

Strategic approaches:

ÅFacilitate for and inspire researchers 

to communicate their research

ÅReward communication and cooperation 

outside academia in our research funding

ÅStimulate initiatives that promote and 

contribute to the communication of research

by the Swedish Research Council

ÅOperate channels and arenas for communication 

about research

ÅMonitor international developments (active monitoring 

of the contemporary environment)

ÅIncrease the understanding of the importance of 

researcher-initiated basic research





Channels and arenas for communication about research



Digital Communication

Å Journalists 4500-5000 

Å Universites connected 50

Å Network around 320 (Science 

Communicators, Press officers)

Å Facebook 180 followers

Å Twitter 1743

Å Newsletter 114 100

Å Facebook 1550

Å Twitter 2890

Å Page views/year: 359 334

Å Newsletter 9 344

Å Facebook 7 256 followers

Å Twitter 9 730

Å Page views /year: 3 445 100



Largest Nordic conference and meeting place for everyone working with science communication

Forum for Science Communication



What's in it 
for me?

Å Reach wider audience

Å New opportunities and 

increased recognition

Å New ideas

Å Encourage next generation 

of scientists

Å Extra citations!

Å Itôs the law!

Foto:Dramaten

Foto:SVT



Researchersô Grand Prix



The European Research Council



Next steps

Education in Science Communications skills at 

Doctoral Studies

Earmarked funding for Science Communication

Promote research in Science Communication

Further development of infrastructure and 

collaboration for Science Communication



1. Evidence-based practice: Increase the systematic use 
of evidence in science communication practice to 
maximize effectiveness and forestall negative impacts.

2. Evidence-based research: Reduce questionable 
science communication research practices, avoid 
preventable methodological shortcomings and
increase transparency.

Eric A. Jensen  Alexander Gerber

Evidence-Based Science Communication 

(EBSC)



Escape from the Ivory tower

Nancy Baron

Share your research

Videnskab.dk

Eurofleets+ 

Toolkit

Prepare for 15 min of fame

Fred Balvert et. Al

Science Communication 

SIS.net 

How to become a better speaker

Altitude Meetings



To discuss:

How do you practically support 

researchers within your

organisation?

What more would you like to do? 



Ämne / Talare 36








