Welcome to the Iinternational course on

Science Communication for Societal Impact

1418 September, hosted online from Delft

s
AESIS TUDelft

OOOOOOOOOO

sk




» 2 Science Communication for Societal Im
| A\ . 1418 September 20z

DAY 1

#Sc1Com20
@AESISNET

AESIS




» TNy Science Communication for Societal Im
AV 14-18 September 202

THE TEAM

Anika Duut van Goord Director
Jelmer Gerritserd Project Manager
Lonneke Tielrooij 6 Conference manager
Louis Roijmans d Project Manager
Donna van Eerdd Project Manager

AESIS




» TNy Science Communication for Societal Im
| s 1418 September 20z

ZOOM

Video layout: Tools:

A Active speaker A (Unmute

A Gallery view A Chat box

A Shared screen A Break out rooms
A Pin video
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FIELD OF WORK

OVERVIEW OF AESIS

transfer 6%
4% Impact Support

18%

Consultancy.

The AESIS network was founded in 2015 o
with the aim of creating an international

open community for various types of e
professionals working on stimulating and
demonstrating the impact of science on  researen coun
economy, culture and weding.

Research
Management
20%
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OVE RVI EW O F Monday 14 Septembed Welcome and introduction to Science Communication for Impact
T H E CO U RS E Joost Ravoo & Roy Meijer, and Paul Manners

Tuesday 15 Septembey Science communication, university strategies, obstacles and criteria
e Maarten van der Sanden and Alex Verkade

Science Communication
for Societal Impact

B Wednesday 16 Septembérfacilitating science communication to society and lessons learned
o — from COVID-19

' u«:sx.s Cissi Askwall & Anna Maria Fleetwood, and Stefanie MolthageSchndring

e sorsce

Thursday 17 Septembed Connecting Organisations for Societal Impact and Public & Policy
Engagement
Ben Vivekanandan and Emily Jesper

Friday 18 SeptembelScience Gallery Rotterdam: Science Communication for Societal Impact
Fred Balvert
Case study presentations

#SciCom?20
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OVERVIEW OF THE
PROGRAMME

Programme

Science Communication
for Societal Impact
14-18 September 2020

Online congse (half-days)
hozted from Delft, Nechedand:

AESIR

A

A

Introduction

Opening of the course
by Joost Ravoo & Roy Meijer
General introduction participants

Paul Manners
Science CommunicatieRathway to Societal Impact:

From communication to collaboration: public
engagement

How to increase the change of effective impact
through public engagement

The importance of evaluation and evidence of
change
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QUESTIONS?
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Joost Ravoo  Roy Meijer

Director of Marketing &  Science Information Officer at C
Communication at Delit University @jpjyersity of Technology

Technology
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Challenge. Change. Impact!

TU Delft Brand Flame

1. Strong foundations

Delft University of Technology is built on strong foundations. Guardian
of the world-famous Dutch waterworks and pioneer in biotech, TU Delft
now is a top international university combining science, engineering
and design. We deliver world class results in education, research and
innovation. For generations our engineers have proven to be entre-
preneurial problem-solvers for business as well as in a social context.

2. Competition
TU Delft aims to consistently feature in the top 20 technical universities
worldwide.

3. Target audience
Everyone with the drive and ability to develop, share, apply and
propagate technology in order to create impact for a better society.

4. Insights

« Top scientists demand talented colleagues and the best facilities
in which they can excel.

» Good students need personal development to grow to their full
potential.

« Business, science and public partners look for economic and
social impact.

« Qualified staff need a stimulating inclusive environment to
deliver the best outcomes.

« Government, research councils and other funding partners
demand quality, value and impact.

5. What we are about

Through the process of scientific research, engineering and design
we challenge people to leam, research, create, experiment and work
at scale — ultimately to positively change society through dialogue,
teamwork and tangible results.

6. Values & Personality

Prometheus is the patron of TU Delft. Legend has it that he stole fire
from the ancient Greek gods and gave it to man, giving humans the
wherewithal to become more skilful, resourceful and prosperous.
With our ‘can do’ Delft mentality, we carry the flame of Prometheus
by encouraging and supporting curiosity, courage, ambition, passion
and integrity.

7. Credibility

« Four of our faculties rank in their worldwide top 4.

« Our scientists and the science they produce, together instigate
public debate on possible solutions to societal issues.

« We are a frontrunner in open science and online education.

« Our student projects regularly win international contests.

« Our campus community generates start-ups and spin-offs.

« Our institutions, labs and incubators deliver breakthrough
innovations and scale-ups.

« Over 100,000 Delft-educated engineers work local,
national and across the world, using the skills they
developed here on campus, to help build better societies.

8. Discriminators

» We cherish intellectual freedom and encourage creativity
and experiment.

« We believe our success is based on an open community
and multi-disciplinary teamwork.

« We imagine, invent and create solutions by responsibly using
technology to have a positive impact on a global scale.

9. Essence
Challenge. Change. Impact!

v1.0
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Impact of our stories
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Break

We will be back&t10 (GMT+2)
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Where do you sit in the ecosystem of research activity

Why are you here, and what do you want to take away

AESIS
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Whatis societaimpactandhow canscience

communicatiomplayarolein improvingit?
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Are science communication and societal
impact integrated in the (research) strategy

of your Institution?
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CASE STUDY EXERCISE

A proposal to improve the societal impact of younstitute
by integrating effective science communication methods and tools

Schedule

Session B Monday 14 September

Introduction to the course exercise

Session D Wednesday 16 September

Group discussion about the stakeholders that need to be involved, internally and externally:

Identify stakeholders with respect to achieving your goals

Discuss the different benefits from the perspectives of the different stakeholders

How to address the stakeholders and convince them to be involved (aka communication for science communication)
Session 3 Friday 18 September

Everyone presents their plan in a (powerpoint) presentation of 5 minutes, followed by a brief Q&A

AESIS
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Break

We will be backidti0 (GMT+2)
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Paul Manners

Founding Director of the Natiamdifatng
Centre for Public Engagement
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National
Co-ordinating
Centre for

Public Engagement

Science communication
pathway to socletal impact

Paul Manners

Director, National Coordinating Centre for Public
Engagement, UK
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THE BLUE PLANET

National
Co-ordinating
Centre for

Public Engagement

National
Trust




Centre for

National
I | I Co-ordinating
' Public Engagement

We help universities
engage with the public

How can we help you with public engagement?

publicengagement.ac.uk

Consultancy

Find cut more o

Engage
Conference

Find out more o

Research for All

Journal

Find out more

Professional
development

Find out more

Engage
Watermark

Find out more o

Manifesto for
Public
Engagement

Find out more

Engage
Competition

Find out more >

Images of Public
Engagement 2018

Find out more >

NCCPE projects

Find out more
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Why is it important to engage
with the public?
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(1985)

The Public Understanding

of Science

Dr W.F. Bodmer, F.R.S.

Report of a Royal Society
ad hoc Group endorsed

by the Council of the Royal Society



https://royalsociety.org/~/media/Royal_Society_Content/policy/publications/1985/10700.pdf

(1985)

The Public Understanding

of Science

Dr W.F. Bodmer, F.R.S.

Report of a Royal Society
ad hoc Group endorsed

by the Council of the Royal Society

Science and technology play a major
role in most aspects of our daily lives
both at home and at work.

Scientistanust learn to communicate
with the public, be willing to do so,
and indeed consider it their duty to do
so. [] TheRoyal Society should make
Improving public understanding of
science one of its major activities


https://royalsociety.org/~/media/Royal_Society_Content/policy/publications/1985/10700.pdf

(2000)
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(2000)

B HOUSE OF LORDS

Select Committee on
Science & technology

THIRD REPORT



https://publications.parliament.uk/pa/ld199900/ldselect/ldsctech/38/3802.htm

(2000)

B HOUSE OF LORDS

Select Committee on
Science & technology

THIRD REPORT

Publicconfidence in scientific advice to
Government has been rocked by BSE; and many
people are uneasy about the rapid advance of
areas such as biotechnology alid


https://publications.parliament.uk/pa/ld199900/ldselect/ldsctech/38/3802.htm

(2000)

i HOUSE OF LORDS

Select Committee on
Science & technology

THIRD REPORT

Publicconfidence in scientific advice to
Government has been rocked by BSE; and many
people are uneasy about the rapid advance of
areas such as biotechnology alid

Thecrisis of trust has produced a new mood for
dialogue. In addition to seeking to improve public
understanding of their work, scientists are
beginning to understand its impact on society and
on publicopinion. Directdialogue with the public
should move from being an optional ada to
sciencebased policymaking and to the activities

of research organisations and learned institutions,
and should become a normal and integral part of
the process.

Link


https://publications.parliament.uk/pa/ld199900/ldselect/ldsctech/38/3802.htm

Why Academics are Becoming
Irrelevant (and How to Stop it)

Pointless research: top 10 Ig Nobel award
winners for silly science

As the government prepares to crack down on 'irrelevant' research, we look at some of
the things we'll be losing, courtesy of the Ig Nobel awards.

diameter=8 mm

40 cm

60 cm

7\
20 ¢m

' Scm

Fig. 1 Position of model penguin during defaecation and physical
parameters used to calculate rectal pressure necessary to expel
faecal material over a distance of 40 cm




(2009)

Research funding plan should be

abandoned, say academics

A petition bearing 18000 signatures calling for the
abandonment of economic impact assessment has
been delivered to the government

Thousands of academics and researchers have signed
the petition



(2009)

Research funding plan should be

abandoned, say academics

A petition bearing 18000 signatures calling for the
abandonment of economic impact assessment has
been delivered to the government

Thousands of academics and researchers have signed
the petition

REF202]

Research I impact 25%
Excellence
Outputs 60%

Framework

Environment 15%

“For the purposes of the REF, impact is
defined as an effect on, change or
benefit to the economy, society, culture,
public policy or services, health, the
environment or quality of life, beyond
academia”




UK Research Coronavirus
and Innovation About Enq
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Coronavirus: the science explained | ~{{{_7

22t
=

This site lays out the evidence and facts about the virus, the disease, the

epidemic, and its control

<4 —

What is coronavirus? The Disinfecting surfaces for Coronavirus seasonality: Is
different types of coronavirus: Does it reduce the spread likely to vary?

coronaviruses infection?



May 12, 2020 The Independent Scientific Advisory Group for Emergencies (SAGE)

[] t [‘l tg l 1] .IJ l] LINK The Independent SAGE Report

] r
Tl un.t in -'-.('mntlsts is er mlmg and
we need to get it back.
Transparency is more
important than ever

m KATHERINE MATHIESON :

COVID-19: what are the options for
the UK?

Recommendations for government
based on an open and transparent
examination of the scientific evidence

I'nh
Guardlan

Culture Lifestyle Mot Transforming
mental health

UK scientists must not be blamed for through research

giving advice, says Royal Society head Building an urgent mental health

Exclusive: intervention comes after minister appeared to researc h re Sp onse to C OV I D o 1 9

scapegoat scientists over Covid-19 errors

The mental health charity MQ worked with the Academy of
Medical Sciences to lead an urgent global mental health research
response to this epidemic. They convened 24 world-leading
experts on mental health, including people with experience of
mental health problems, gathered the views of more than 2,000 of
our supporters, and commissioned an Ipsos MORI poll of 1,000
people.
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Why is it important to engage with the public? ||I |
I

trust soclal responsibility

A Researchers are trusted to act ethically and A Research institutions are seen to act in
responsibly socially responsible ways, minimising their

A New, controversial areas of research are environmental footprint and supporting

debated and public attitudes taken account of  social mobility

relevance © accountabllity

AwSaSlh NDK Y2NB FTAYSEE i doSehithaZstaid thehd impabt B8 Y S

A Innovation flourishes as new ideas & insights research feel they can influence investment
flow into HEIs priorities

A Research outputs are easily accessible and A The purposes and impact of research are
widely used understood and valued by wider society

A Young people see research careers as relevant
and attractive
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Public Engagement @

Strengthening research with conversations that count


https://www.youtube.com/watch?v=-GyLrJo8XFE

2. The craft of public engagement
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ENGAGED

A Manifesto for Public Engagement

Public Engagement




